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student learning, professional orientation of young people and create a system of continuous education, the
school cooperates with many higher education institutions in accordance with contracts and agreements.
Cooperation with institutions ofhigher education brings the quality of education to a new level. The interaction
between the school and the institution of higher education is an indicator ofthe quality formation of the
personality of the future specialist. For this, it is necessary that each person should be able to build such an
educational trajectory, which would most fully correspond to educational and professional abilities.

In modern society, there is a need to combine the efforts of secondary and higher schools for the
implementation of educational and professional programs, the development of academic mobility, and the
involvement of'scientists in the school. The main factors that cause the expediency of conducting joint work
on the preparation of student youth for choosing a specialty and professional education are: the introduction
of pre-professional and professional training in general secondary education institutions; increase in the
number of students seeking higher education; growing requirements for the level of specialization, an increase
in the number of new professions, the difficulty of orienting students in the labor market; the need to more
fully meet the needs of highly qualified personnel and the rational distribution of labor resources; rational
accounting of individual characteristics of students for further successful study or work in the chosen field of
activity; insufficient preparation of secondary school students for independent problem solving.

Key words: school, institution of higher education, interaction, educational complexes.
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CTPATETISI TO3UIIIOHYBAHHS INEJATOI'TYHOI' O 3AKJIALY BUII[OI OCBITH:
METOAOJIOTI'TYHI NIAXOAU TA KJIIOHOBI IHIUKATOPU AHAJII3Y

[nTerpamist Ykpainu 1 il cucTeMu OCBITH y MDKHAapOJHUN €KOHOMIYHHUN, COLIOKYIBTYPHHM
1 OCBITHII POCTIP 3yMOBIIIOE HEOOXITHICTh (POPMYBaHHS [TO3UTHBHOTO IMIIKY HallIOHAIBHUX 3aKJIa/I1B
OCBITH, 30KpeMa BUIIUX [e1arOTrYHUX.

AKTyalnbHOI0 POOIEMOIO 17151 YKpaiHChbKUX HAYKOBLIIB CTaJI0 BUBYEHHS OEHUMApKIHTY CTpaTerii
MO3ULIIOHYBAaHHS 3aKOPAOHHUX YHIBEPCUTETIB ISl 3A1HCHEHHS OEKrpayHay HalllOHAJIbHUX 3aKJIa/liB
OCBITH Ha OCHOBI1 IIPOBEICHHS TOPIBHAIBHOTO aHAIIZY.

VY 11b0My CEHC1 MOKEMO CITUpATHCS Ha pe3yabraty gociimkers C. binoycosoi[4], O. Bapranosoi
1 C. PexisinoBa [5], O. 3o3ynboBa [10], I. Xynes [20] (TexHOJOTIl MO3ULIIOHYBAaHHS YCTaHOB
(opranizamiii, kommanii); [. lomxancekoro, T. 3aropnoi[7], T. 3aBropoanoi[9], . Insuuipkoro [11]
(imimk, Openn opranizaiii, ycranoB); B. Koreneseus [13], C. Kyp6arosa [14], T. O6onencokoi [ 16],
. Tlenikan [17], O. Caninoi, T Kymnip [18] (mo3unionyBaHHS 1 cTpaTerii po3BUTKY YHIBEPCUTETIB).

[IpoBinHa iess HAIOTO HAYKOBO-METOJWYHOTO JOCIIKEHHS CTOCYETHCS MiIBUIICHHS
KOHKYPEHTOCIPOMO>KHOCTI BITUU3HSAHOTO negaroriynoro 3BO nuisxom po3poOku i ynpoBayKeHHS
CTparerii Horo No3uII0HYBaHHS K Y BHYTPILIHBOMY, TaK 1 B 30BHILIHbOMY 1H(opMaliiiHOMY TPOCTOPI.

Ham BuzaeTbest JouuibHUM Y po3po06iii crparerii nosuuionyBanss 3BO, nepii 3a Bce, 4iTKO
OpIEHTYBATHUCh Ha I€BH1 METOOJIOT T4H1 MIIXOIH, 30KpEMa CUCTEMHH M, CHHEPTeTUYHUH 1 CTpaTeTrYHUM.

Criparourch Ha 10 CITIIPKEHHS BITYM3HSHUX HAYKOBIIB [2 ], 3a3HAYMMO, 1110 B KOHTEKCTI HAllIOTO
JOCIIIKEHHS, CYTh CUCTEMHOTO MIAXOAY HoJisArae y 3abe3neueHH1 e(h)eKTUBHOI B3aeEMOJIl Cy0’ €KTa
MI3HaHHSA 3 00’ €KTOM y IIPOLIeCcl BUOKPEMJIEHHS 1 OCIZJOBHOTO YCYHEHHS HU3KH MTPOOJIeM HIIIXOM
MTOCTAHOBKH KOMIUIEKCY KOHKPETHHX 3aB/IaHb, 1110 MAIOTh CBOE BUPIILICHHS.

Po3ymiHHS peanizaliii CHHEpPreTUYHOTO MiAXOAY Y HOro mepMaHEHTHIN JllaJIeKTULl CTOCOBHO
cTparterii no3uuionyBaHHs 3BO 3ymoBitoe 3/11icHeHHS 00’ €KTUBHO1 OLIIHKY 1i €()eKTUBHOCTI 3 ypaxy-
BaHHSM HEOJIHO3HAYHOI 3aJI€KHOCTI MDK C(QOPMOBAaHUMH KOMIIOHEHTaAMH CTPYKTYPH Ti€l UM HILIOT
crparerii. To6To mpoiiec NO3ULIOHYBaHHS 3aJIeKUTh Bl HU3KU YNHHUKIB, 1[0 XapaKTepU3YIOThCS
HEPIBHOBAroI0 (3MIHA Yacy 1 MPOCTOPY), HETHINHICTIO (3aJISKHICTh Bil pI3HUX (DAKTOPIB), BITKPUTICTIO
(motpeba mocTiifHOro OHOBJIEHHS MW 0OMiHY 1H(Mopmalieo y cucreMi «3BO <> 3o0BHIIIHIN
iH(pOopMaLIiHUN TPOCTIP).
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3po3ymisio, 110 3 MO3UILii CHHEPTeTHYHOTO MIIXOY 10 peaizallii cTparerii mosuiionyBanus 3BO,
sIKa € HECTIMKOIO 1 BIIKPUTOIO, ii BTUIEHHSIM Ba)KKO YIPABJISATH, OCKUIBKM BOHA MOTPeOye MOCTIHOT
MoauDIKaIlii SIK LI 1 3MICTY, TaK 1 CTPYKTYpPHUX KOMIIOHEHTIB.

Crpareriunuii niaxin y nosuuionyBans 3BO, He3Bakaroun Ha HEOOOB’SI3KOBICTh TOUHOTO
nependayeHHs LUISIXIB 1 CIIOCcO01B peaizallii cTparerii Mo3UliI0HYBaHHS, BUMAarae 4iTkoro 0auyeHHs
TEXHOJIOT'1{ yIIpaBIIIHHS HEIO, 30KpeMa 11010 (popMyBaHHS Ta pO3BUTKY IHPOpMaIIiHOT cUCTEMH, KA
JaCTh MOXJIMBICTh IPUCTOCYBATHUCSI 10 3MIH 30BHIIIHHOTO CEPEOBUILA Ta TPOEKTYBAHHS; CTBOPUTH
[porpamy creuiaJbHUX 3aX01B Ta IPOBECTH NEBHI Jii, sIK1 B YMOBaX YCTaHOBJIEHUX 3MIH CIIPUSATUMYTh
MIpPEJCTaBICHHIO KOHKypeHTHUX nepeBar 3BO.

J171s1 OUTbII IIMOOKOTO PO3YMIHHSI CYTHOCT1 O3HAYEHUX METOOJIOTTYHUX MIIXOIB 710 (hOpMYBaHHS
cTparerii mo3unionyBaHHsa 3BO BU3HAYUMO KITFOUOB1 TOHSATTS.

TepMiH «1O3ULIIOHYBaHHS», 3a HAIUUMU JaHUMH, OyB yBeJCHHUI B HAayKOBUN 00Ir y Apyrii
M0JIOBUHY XX CTOJITTS 1 03HaUaB «CYKYIHICTb 3HaHb, IIepea0aueHb 1 YSIBJICHD JIFOAWHU PO 00’ €KTH
3 il oroueHHs» [1].

[IpoBenenuii KOHTEHT-aHa13 Ae(diHilid 03HAYEHOTO MOHSTTS MPEACTABICHOI0 PI3HUMU
aBropamu [3]; [6];[8]; [10]; [12], [19] m03BOIMB BiZOKPEMUTH Ta paHKyBaTH HOTO OCHOBHI O3HAKH,
cepe SIKHX :

1. 3abe3neueHHs BiANOBIIHOTO MICLS HA PUHKY IIOCIIYT YH Y CBIIOMOCTI iX CIIO’KMBaYIB.

2. Tlomryk 4 BU3HAYEHHS] PUHKOBOI IPOTIO3HIIii CTOCOBHO MPOMO3UII KOHKYPEHTIB.

3-a. [Ipouec cTBOPEHHS MOCIIYT.

3-6. 3abe3neueHHs TOBapy MEBHOTO IMIJKY, BIIMIHHOTO BiJ] TOBapiB-KOHKYPEHTIB.

VY npoiieci No3ULIOHYBaHHS, SIK EPEKOHYE MPAKTUKA MAapKETUHIOBUX JOCIIKEHb, CIIJ HE
JIMIIIE BIUIMBATH HA CB1IOMICTh CIIO’KKBaya, 30KpeMa OCBITHIX MOCIYT, ajie i popMyBaTu TaKUM IMIIK
(o0pa3) 3aKIaay OCBITH (OCBITHIX TTOCIYT), 1110, BIAPI3HSIOYHCH Bill aHAJIOTIB Y KOHKYPEHTIB, HAHOUTBIIIO0
MIPOO IMIIOHYE THM, XTO 30UpaeTbcs 3BepHyTHCSA 10 3BO un HaBITH BIiepllie PO HHOTO YYE.

VY3arajnbHMBILY HAyKOB1 HAIIPALFOBAHHS 1 IOCBII BITYM3HSIHUX Ta 3aKOpJOHHUX HayKoBLIB 13BO,
3MiHCHIMO crpoOy Ha3BaTH HAWOUIBII ONMTHUMAaNbHI 1 JI€B1, HA HAII MOTISA, HUJIAXH Ta 3aCO0M
no3uIionyBaHHs nexarorivaoro 3BO B 0CBITHROMY MPOCTOPI:

1. 3abe3neueHHs YHIKaJIbHOCTI OCBITHIX 1 0CBITHBO-HAyKOBUX Iporpam y 3BO.

2. MapkeTHHIroBa ABUTBHICTD Yepe3 pekIaMHi 3BEpHEHHS Ta 1HIII1 aTpuOyTH 3 METOI0 (hOpMyBaHHS
puBadbIuBOTO IMIIKY (00pasy, Opermy) 3BO it 0CBITHIX MOCTYT, sIKi BIH HaJa€ (BUCTABKH, KOHKYPCH,
TYPHIPH, 3MaraHHs TOILO).

3. CniBnpanst mixx 3BO 11010 3aro3udeHHs (MOKYIKH ) OJMH B OJJHOI'O TOT'O UM IHIIIOTO HOY-Xay,
€JIEMEHTIB OpeHy, PI3HOT0 POy IHTENEKTyaJbHHX YM KOMEPIIMHUX HaMpalroBaHb, 1IEH TOMIO
(bpanuaiizunr) (00naHaHHS, TMIAKTUYHI 3aCO0H, 1€ YHIBEpCATTLHOTO AU3aiHY TOIIO).

4. beHUMapKIHT SIK IPOLEC 3aII03UUEHHS IHHOBAIIMHUX MPAKTUK, €(EKTUBHOTO JOCBITY 1010
BIOCKOHaIEeHHs AisabHOCTI 3BO, ninBuilieHHs piBHA 1i AKOCTI (OpraHizailis CUCTEMHU MiABULICHHS
KBaTi(hIKaIlii, CIoCOOM CTUMYITFOBAHHS yYACHUKIB OCBITHHOTO MTPOIIECY TOIIIO).

Leit nutsix oco6muBo eheKTUBHUMN AJIs1 OTHOPIIHUX, TOJIOHUX 32 pO3MipaMH, CPEeporo IIsITbHOCTI
TOILIO OpraHi3alliii 1 yCTaHOB.

5. AKTHBI3aIlis 1 CUCTeMAaTHU3aIlist pOOOTH 31 CTEMKXOJIIEpaMH, BUITYCKHUKAMHU, OaThKaMH 11010
(dbopMyBaHHS 1 MOUIYKY MOKJIMBOCTEH peasizaliii OCBITHbOI MPOMO3ULIT (IOCIYTr ), sika O BUTITHO
BIIPI3HSUIACH BiJ] KOHKYPEHTIB.

OpHnak, y popMyBaHHI cTpaTerii mo3unionyBanHs 3BO HalicyTTeBIIINM €I€MEHTOM, Ha Hallle
NEpEeKOHaHHs, € OCBITHA nociyra. Y neaaroriyHomy 3BO — ne no cyri, iHpopmaniiiHo-1HTeIeK-
TyaJIbHUH POAYKT, siK 3a3Haudae T. Minakosa [15].

VY BU3HA4YEHHS MOHATTS «IH(POPMaLIHHO-IHTENEKTYyaIbHUM MPOAYKT» MU, CIIUPAIOYHCh Ha
HayKOBY TEOPIIO 1 BJIaCHUM JOCBIJ, BKJIAAA€EMO TAaKUW 3MICT: 116 — KOMIUIEKC HAayKOBOi, HayKOBO-
METOAMYHO1, HaBYaJIbHOI TO11I0 1H(OpMallii, CTBOPEHOT IEAArOrIYHIUM KOJIEKTUBOM Y IPOLIEC] IHTENIEK-
TyalIbHOI 1 IPAaKTUYHOI poOOTH JU1sl 3a0€31eUeHHs OCBITHBOI 110 JaIbIIO0T TPOdeCciiiHOT AISITbHOCTI.
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J1n1st nprBabIMBOCTI 03HAYEHOT MOCITYTH BaXKIIMBO PO3YMITH, IO LIeH POIYKT Ma€e OyTH 000B s13-
KOBO aJIalITOBAaHUM JI0 BIMIOBITHOTO CErMEHTY CHCTEMH OCBITH, IOTPEO CYCMUIHCTBA 1 0COOUCTOCTI.

[To-apyre, 11€ — cnenuIIHUI TPOAYKT, 110 Ma€ GopMy HAOOPY KOMIIETEHTHOCTEH, JOCBIAY Ta
IHIIIOTO OCBITHBOTO TOBApY.

[Ipu oMy, OCBITHS MOCIyra, 0COOIUBO y cepi OCBITH, 3AJIEKUTH Bl TOTO, XTO ii BUPOOJISIE.
Tak, HayKOBO-MeTOJUHE 3a0e311eUeHHs OCBITHLOTO KOMIIOHEHTA, HayKOBa po3po0OKa TOI10, CTBOPEHA
OLIBII BIJOMUM HayKOBLEM, OyJie KOPUCTYBAaTUCS OUTbII IIUPOKUM MOMUTOM Y HAayKOBIIIB 1 OCBITSH,
a e(heKTHBHA NeJaroriyHa IHHOBALLIS 111010 BUPIILIEHHS KOHKPETHOTO 3aBaHH (MIpO0JIeMU) OCBITHHOTO
MPOIIECY, CTBOPEHA MEHIN BIJOMHM BHIKJIAJa4eM, MOXE BUKJIMKATH IHTEPEC y OUIBIIOI KUIBKOCTI
cnokuBaviB ocBiTHIX mocyr 3BO.

TakuM UnHOM, CYTHICTb 13aB/IaHHA cTpaTerii no3unionysanHs 3BO, 30kpema nearoriaHoro,
TIOJIATAE Y CTBOPEHHI TAaKOTro 1HPOPMAIIITHOTO cepeioBHUIIa, IKe O BUCBITIIOBAJIO BC1 ACMIEKTH HOTO
JISTTBHOCTI, 1110 TIO3UTUBHO XapaKTEePU3YyIOThCS 3 O0KY CIIO’KHBAYIB 1 BUT1THO BUPI3HAIOTHCS Ha (PoHI1
npono3uuii iHmux 3BO.

KirouoBumu iHmmkaropamu npuBadbauBocti 3BO TyT €: SKICHHI piB€Hb MIKPO- 1 MaKpocepe-
JIOBMILIA, MAaKCUMaJIbHE BpaxyBaHHS L[JIbOBOI ayTUTOPIi, OCHOBHUX NOTPeO 1 3alUTIB CIIOKUBAYIB
OCBITHIX IIOCJIYT; B1AOIp 1 Mpe3eHTallis KOHKypeHTHHX nepesar 3BO cepen crioskuBadis.
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Ionomapwvoea I'anuna @eoopiena, Cmenaneus lean Onexciitosuy. Crparerisi H103ULiOHYBaHHSA
NeJarorivHoro 3aKJiajay BUIOI OCBITH: MeTOI0JIOTiYHI MIIX0IH TA KJIKOUYOBI IHTUKATOPH aHAJII3Y.

JlocnipkeHHs: mpUCBsiYeHE MPoOIeMi MO3UIIOHYBaHHS YKPATHCHKUX 3aKja/liB BUILIOT OCBITH,
30KpeMa BUIIO1 Ie1arorivyHoi, y HalllOHAIbHOMY 1 MDKHApOIHOMY IH(QOpMaLiiHOMY IPOCTOPI.

[IpoBigHa ifges — MIIBHUINEHHS KOHKYPEHTOCIPOMOKHOCTI 3aKJIay BUIOI OCBITH HIJISTXOM
PO3pOOKH ¥ yITPOBAHKEHHS CTpATET1i HOT0 MO3UITIOHYBAHHS.

ABTOpaMH BUOKPEMJICHO 1 CXapaKTEPU30BaHO METOIOJIOTIUHI IMIJIXOIU 10 PO3POOKH CTpaTerii
no3uuionyBanHs 3BO y BHYTpIIHbOMY 1 30BHILIHEOMY 1H(OpMAIIHHOMY [IPOCTOPI: CUCTEMHUM,
CUHEpPreTUYHUMN, CTPaTEruHu.

OkpecieHo KoJI0 Ta BU3HAYEHO OCHOBHI MOHATTSL, 10 XapaKTEPU3YIOTh IIPOLIEC TO3UIIIOHYBaHHS.

Haszpano HaiOuIbm onmTUManbHI 1 J1€BI, 3 MOMISAY aBTOPIB, HIIAXU 1 3aCO0U MpoIECy
npenctanieHHs 3BO sk KOHKypeHTOCIIPOMOKHOTO Ha PUHKY OCBITHIX MO CIIYT.

Kuro4oBi ci1oBa: cTpareris Mo3uIliloOHyBaHHS1, METOIOJIOTI4HI1 TIXO/I1, OCBITHS TOCITYTa, KITFOUOB1
iHaukaropu npusadbauBocti 3BO.

Ponomarova Halyna, Stepanets Ivan. Positioning Strategy of a Pedagogical Higher Education
Institution: Methodological Approaches and Key Indicators of the Analysis.

The research deals with the issue of positioning Ukrainian higher education institutions, in particular
pedagogical ones, in the national and international information space.

The leading idea is to increase the competitiveness of a higher education institution by developingand
implementing its positioning strategy.

The authors have singled out and characterized methodological approaches to the development ofa
strategy for the positioning of higher education institutions in the internal and external information space:
systemic, synergistic, and strategic.

The circle of the main concepts characterizing the positioning process is outlined and defined.

The most optimal and effective, from the authors’ point of view, ways and means ofthe process of
presenting higher educational institutions as competitive in the market of educational services are named.

Key words: positioning strategy, methodological approaches, educational service, key indicators of
the attractiveness of higher education institutions.
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