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With the focus on developing students communicative competence, intercultural communication skills and the use of language as a means of communication, foreign language teachers are constantly looking for better ways to access authentic materials and share experiences that will improve their students’ knowledge. Active and effective development of communication skills will take place only under the conditions of creating situations of practical use of language as a means of intercultural cognition and interaction. As the Internet has given global communication, it has become natural that it should play a major role in foreign language studying. Therefore, today, one of the most important needs in the education system is the integration of information technology into the educational process. Especially in the case of studying neological vocabulary, as its formation is rapid due to the constant improvement of digital technologies and the dissemination of information through social networks, messengers and other digital means of communication.
Researchers such as O. Dmitrieva, S. Novikov, Ye. Polat, L. Tsvetkova and others are actively involved in the development and implementation of new information technologies in the educational process. Peculiarities of language functioning in the the Internet’s system are studied by such scientists as T. Baldwin, S. Carter, K. Dubniak, T. Holmer, L. Kompantseva. Issues of neological vocabulary are considered in the works of G. Aliieva, R. Budagov, S. Cutler, V. Gak, L. Hilber, T. Maksimova, O. Meshkov, A. Ray, E. Rosen, V. Zabotkina and other linguists. However, the study of neologisms that formalize the realities of information technology is relevant nowadays.
The aim of the study is to consider the main peculiarities of the integration of information technology in the study of neological vocabulary of the English language.
Today in Ukraine and around the world, society uses information technology products widely (social media, video hosting, messengers). This affects significantly on the speed of information exchange, the scale of news, controversial events and more. In addition, such things change not only the process of human communication, but also the educational process, especially everything that is connetced with learning foreign languages. As social media and other popular information technology products have become an integral part of our daily lives, the English learning process has also changed. Due to the spread of information technology is the integration of various programs, online resources in the educational process.
The Oxford University Dictionary explains integration as «the act or process of combining two or more parts so that they function together» [3]. Thus, these products of modern information technologies, in particular social media Facebook, Instagram, Twitter; messengers Telegram, Whatsapp, Viber increase the level of communicative interaction of English-learning students. Users of these digital products have the opportunity to apply the acquired knowledge while learning English in the process of interaction with other users around the world.
Due to the fact that the authors of this publication are active users of modern information technologies, the main peculiarities of this integration into the educational process are:
– increasing motivation and interest in learning a foreign language;
– constant practical application of acquired knowledge;
– improving teacher-student feedback. Teachers can create group chats with students and respond in a timely manner to questions that arise;
– facilitation of control and verification of completed tasks. Using social media or messengers, the teacher can provide students with a wide range of online tools for in-depth study of English: language simulators, online tests to consolidate the studied topic or teachers are able to create their own tests to check or consolidate knowledge on a topic;
– positive change in the educational environment. In the environment of social media, students and teachers are in equal conditions for communication. In addition, students who have psychological barriers to learning English (shyness, fear of public speaking, low self-esteem) have the opportunity to express their opinions freely, provide answers and ask questions using information technologies.
With the spread of information technologies, the process of integration has been going on for a long time, which has led to the widespread use of neological vocabulary.
According to A. Ray, a neologism is «a word, element of a word or phrase, the lexical meaning of which will function effectively in a specific field of application. This novelty, which is observed in relation to the exact and empirical definition of vocabulary, usually corresponds to the specific feelings of the speaker. In addition, the neologism belongs to the language in general or only one of its special areas of use, or as inherent in the subject-specific use, which, in turn, can be special or general» [2].
Studying the scientific literature and the opinions of other scholars on the topic of the study we came to the conclusion that the introduction of information technologies in the process of learning English has become one of the main factors in the formation and spread of neologisms. With the use of information technology, the traditions and norms of communication have changed – the speed of transmission and receipt of information has increased, thereby significantly reducing the waiting time for a response. The process of communication has become instantaneous, and therefore language, as a means of communication is undergoing significant changes. Abbreviations, ellipse, acronyms, affixation, and lexical-semantic changes arise when a word takes on a new meaning are common in online communication.
It should be noted that one of the peculiarities of the integration of information technologies in the process of learning English is the process of linguistic creativity. This term consists of two bases: latin lingua (language) + eng. creativity (making something new). Therefore, the term is understood as «language creativity». Linguistic creativity is inextricably linked to productive word-formation processes, but also includes other aspects of dynamic lexicology, such as metaphor, metonymy, and borrowed words [1].
One cannot ignore the fact that the spread of information technologies, including the educational process, is the cause of lexical changes. Internet users choose the simplification of language norms, the formation of neologisms in order to stand out among others, to identify themselves as a member of a particular social group, to give their messages and publications a specific emotional colouring. Moreover, through the use of neologisms and other lexical and semantic means, users express their individuality, and in the process of learning English, students get acquainted with new language formations, thereby enriching their knowledge with modern types of nonverbal speech.
The constant improvement of information technologies in the XXI century has led to enormous changes in the field of communication of society. Technological products have become an integral part of our daily lives, creating comfortable conditions for communication with other people. This also applies to the process of learning English, especially neological vocabulary. After all, they are created and distributed through popular Internet resources and applications. Therefore, we, as teachers and users of social media and messengers, must constantly adapt to language innovations and not be afraid to apply them in the process of teaching foreign languages.
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